
Retreat Living Meets Smart Farmland Investment



CASE STUDY BACKGROUND

Mytan Farms

Positioning a Managed Farmland Project as a Retreat-Led Investment Destination

Mytan Farms was originally perceived as a professionally managed farmland ownership 

opportunity near Bengaluru.

Core Issue Addressed: ConceptKanva helped reposition the offering as a retreat-cum-

investment ecosystem by shifting the narrative from land purchase to nature ownership with 

lifestyle and long-term value.

The strategy:

• Retreat-based emotional entry point

• Wellness-led project storytelling through Anandavana

• Passive income framing instead of speculative return positioning



CAMPAIGN RATIONALE

Principal communication positioned Mytan Farms primarily as a 

secure land investment opportunity.

All this while presenting peace of mind, lake views, wellness benefits and easy 

connectivity as complementary ownership advantages rather than the primary 

selling proposition.

This ensured the project built credibility first as an investment asset, while gradually 

opening the narrative towards retreat living and nature-led ownership.
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CAMPAIGN 2
Nature Supreme















CAMPAIGN 3
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THE INSTAGRAM PAGE
https://www.instagram.com/mytanfarms/



OUTCOMES & ACHIEVEMENTS

• Established the concept of ‘managed farmland’ as a credible and accessible 

investment category for urban buyers in and around Bangalore

• Repositioned Mytan Farms beyond land ownership into a nature-led retreat and 

lifestyle investment destination

• Introduced Anandavana as a strong wellness-anchored narrative platform within 

the project ecosystem

• Shifted communication from speculative return expectations to passive income 

potential and long-term value creation

• Strengthened investor confidence by framing peace of mind, lake views and 

connectivity as complementary ownership advantages
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