
CASE STUDY
INFINITY CARE HOSPITAL

Launching A Hospital Brand With Warmth Instead Of Fear



CHALLENGE

Healthcare communication often feels:
• Clinical 
• Cold 
• Fear-driven 
• Difficult to emotionally connect with local audience

FOR INFINITY CARE HOSPITAL, THE OBJECTIVE WAS NOT JUST VISIBILITY. IT WAS TRUST.



SO WHAT DID WE DO DIFFERENT?

Instead of talking like a hospital, 
we made the brand communicate like a reassuring companion.
We also made sure to talk in the local language

SIMPLE. POSITIVE. HUMAN.



We created a complete launch communication system 
across touchpoints.

• Logo Formation 
• Newspaper Ads 
• Countdown Creatives 
• Contest Creatives 
• Social Media Creatives 
• Informational Creatives

BUILT THE FULL BRAND ECOSYSTEM

CAMPAIGN APPROACH



LOGO & BRAND IDENTITY

A caring identity.
Not a clinical one.
Extended to various entities 

Soft curves.
Calming colours.
Human-first design (Heart and all).



THE ‘INFINITE LOVE’ LOGO







COUNTDOWN CAMPAIGN

Building curiosity
Before launch

Simple visuals.
Strong recall.





PRINT MEDIA SPLASH

Building curiosity
Before launch

Simple visuals.
Local Language
Strong recall.







ENGAGEMENT CREATIVES

Communication that 
invited participation.

Less promotion.
More conversation.







SOCIAL MEDIA

Our go-to Media 
For day to day communication

Everyday conversation
One point at a time









AWARENESS COMMUNICATION

Healthcare made simple
Through did-you-know series

More knowledge
More awareness.








	Slide 1: CASE STUDY INFINITY CARE HOSPITAL
	Slide 2: CHALLENGE
	Slide 3
	Slide 4
	Slide 5: LOGO & BRAND IDENTITY
	Slide 6
	Slide 7
	Slide 8
	Slide 9: COUNTDOWN CAMPAIGN
	Slide 10
	Slide 11: PRINT MEDIA SPLASH
	Slide 12
	Slide 13
	Slide 14: ENGAGEMENT CREATIVES
	Slide 15
	Slide 16
	Slide 17: SOCIAL MEDIA
	Slide 18
	Slide 19
	Slide 20
	Slide 21: AWARENESS COMMUNICATION
	Slide 22
	Slide 23
	Slide 24

